Violeta Corona Cabrera

Marketing | Consumer Behavior | Business Intelligence

E - mail: vcorona@up.edu.mx
Movil: +52 (33) 13555578

@ http://mx.linkedin.com/in/violetacorona

Research Professor at the Marketing Department for Undergraduate and Graduate Programs at Universidad Panamericana in
Mexico. My research focuses on evaluating the impact of perception on consumer satisfaction and decision-making. Director
of Neuro Lab at Universidad Panamericana, a behavioral research lab specializing in the use of biometric technologies to
generate insights that support strategic decision-making in business contexts.

Business consultant and market research specialist with 20 years of experience in diagnosing, developing, and implementing
commercial strategies. | have led the design, logistics, and execution of over 500 projects across Latin America. Co-founder and
Director of Vayra, a firm dedicated to commercialintelligence and innovation-driven strategy.

Academic Degrees

= PhD in Business Management and Administration. Universitat Politecnica de Valencia, Spain. October 2019 -
September 2024.

= Master’s Degree in Strategic Marketing. Universidad Panamericana, Mexico. 2011 -2013.

= Graduate Certificate in Anthropology. Universidad Panamericana, Mexico. 2016 - 2017.

= Graduate Certificate in Teaching Competencies. Universidad Panamericana, Mexico. 2013 -2014.

= Diplomain Business Development. Tecnolégico de Monterrey, Mexico. 100 hours. 2009.

= Bachelor’s Degree in Business Administration and Marketing. Universidad Panamericana, Mexico. 1999 - 2003.

Professional Experience: Academia

August 2009 - Present. Universidad Panamericana, Mexico. Research Professor | Director of Neuro Lab & Behavioral Lab.

= May 2024 - Present. Director of the Neuro Lab and Behavioral Lab within the Business Research Center.

= August 2009 - Present. Faculty member at the School of Economic and Business Sciences, teaching: Consumer
Neuroscience, Quantitative Market Research, Qualitative Market Research, Consumer Behavior, Marketing
Specialization Seminar, Principles of Marketing, Intangible Marketing, Research Workshop, and Marketing Plan.

= August 2009 - Present. Thesis advisor and examiner for undergraduate and graduate programs in the Marketing
Department.

= January 2016 - Present. Graduate professor in Business Master’s Programs, teaching: Commercial Intelligence,
Marketing Strategy, Marketing Management, In-Store Neuroscience, and Services Marketing.

= January 2015 - Present. Professor at the School of Institutional Management (ESDAI), teaching: Marketing, Services
Marketing, and Gastronomic Marketing.

= November 2018 - Present. Graduate professor in Engineering Master’s Programs, teaching Statistics and Probability.

= March 2025. Instructor of the course Introduction to Biosensors, aimed at professors and researchers at Universidad
Panamericana.

= May 2017. Instructor of the Information Management Workshop for faculty and researchers at Universidad
Panamericana.
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= December 2017. Instructor of the course Applied Quantitative Research, aimed at professors and researchers at
Universidad Panamericana.

= August 2009 - Present. Organizer and director of various congresses and symposiums led by the Marketing
Department.

= Conducted feasibility studies for several academic programs: Engineering Graduate Programs, Business Graduate
Programs, Human Resources, and the School of Economic and Business Sciences.

July 2022 - Present. Universidad de La Sabana. Bogota, Colombia. International Professor.

Visiting professor of the module Consumer Neuroscience Applied to Product and Experience Design in the Master’s in
Innovation Management program.

July 2021 - Present. Universidad del Istmo. Guatemala. International Professor.
Visiting professor of Consumer Behavior and Market Research for the School of Economic and Business Sciences.

September 2020 - Present. National Chamber of Commerce. Uruapan, Michoacan & Guadalajara, Jalisco. Lead
Professor.

Instructor for the modules Commercial Intelligence and Neuroscience in Decision-Making, part of the Diploma in
Commercial Intelligence.

December 2022. Universidad de Manizales. Manizales, Colombia. International Professor.
Guest professor at the School of Marketing.

December 2019. Universidad Nacional de Colombia. Bogota, Colombia. International Professor.

Visiting professor of the Neuromarketing module for graduate students in the Faculty of Economic Sciences.

June 2019. Universidad de Ciencias Aplicadas y Ambientales. Bogota, Colombia. International Professor.

Visiting professor for the seminar Neuromarketing and its Commercial Application in the Commercial Engineering
program.

June 2017. Politécnico Grancolombiano University Institution. Bogota, Colombia. International Professor.
Led the marketing research group focused on identifying attentional focus in advertising stimuli related to sports fashion.

November 2009. Tecnolégico de Monterrey, Guadalajara Campus. Visiting Professor.
Business Case Development Using Anthropological Insights on Bus Travelers in Mexico.



Professional Experience: Industry

October 2022 - Present. Atrianna, Commercial Consulting - Mexico
At Atrianna, we develop predictive algorithms based on machine learning and psychophysical models to generate
actionable insights. We forecast brand asset performance, consumer behavior, and decision-making processes.

June 2019 - Present. Vayra - Co-Founder & Director

Vayrais a consulting firm specialized in market intelligence. We collaborate with clients across diverse sectors, constantly
seeking innovative approaches to leverage precise, timely, and actionable information. Our commitment to excellence
and industry leadership drives us to continuously improve our research methodologies. By integrating science and cutting-
edge technology, we optimize the efficiency and effectiveness of traditional techniques, delivering results that generate
added value for our clients.

October 2014 - June 2024. Independent Consultant in Business Intelligence
Specialized in:

= Consumer neuroscience

= (Qualitative and quantitative market research

= New product development and evaluation

= Corporate communication and brand image

= Feasibility analysis for business projects

October 2014 - January 2015. Universidad del Valle de México - Regional Manager of Student Experience
Coordination and logistics of Student Experience Leaders across 18 campuses in the Northern Region of Universidad del
Valle de México.

Design of satisfaction assessment methods and monitoring of KPIs in areas such as: language programs, student
exchange, international events, sports activities, student life, and alumni follow-up.

November 2004 - October 2014. Estratégica RVOX Consulting - General Manager

Coordinator of RVOX, a network of market research companies with presence throughout Mexico and Latin America.
Design, development, and implementation of high-impact commercial strategies.

Drafting of briefs, development of research instruments, fieldwork coordination, moderation, analysis, and delivery of
market research projects.

Execution of: Commercial Plans - Marketing Plans — Communication Plans — Brand Architecture Manuals - Visual
Merchandising - Media Plans - Segmentation Studies — Positioning Studies — Public Opinion Studies - Exit Polls - Sensory
Testing — Point-of-Sale Audits — Organizational Strategy Development Studies - Satisfaction Metrics - Internal Marketing -
Commercial Feasibility Studies - Price Sensitivity Analysis — Usage & Attitudes Studies.

October 2003 - August 2004. Vision Marketing - Qualitative Research Project Coordinator
Design of qualitative research instruments and analytical frameworks.
Planning, supervision, and execution of exploratory and descriptive research projects.



Seminars and Certifications

= iMotions Academy Certification. iMotions, October 2023.

= New Methodologies for Product Characterization with Consumers. CIATEJ (Centro de Investigacion y Asistencia en
Tecnologia y Disefio del Estado de Jalisco), April 2021.

= University Advising Certification. Universidad Panamericana, 2020.

= Seminar on Teaching Subjects in English. Columbia University — Universidad Panamericana, January 2019.

= Tequila Sensory Evaluation - Trained Taster Level | & ll. Creativa Sensorial, September 2018 - May 2019.

= Seminar on Teaching Subjects in English. Columbia University — Universidad Panamericana, January 2017.

= Research Seminar: Scientific Writing and Publication. Scimago Research Group, September 2016.

= Advanced Research Seminar. Scimago Research Group, February 2016.

= Marketing Study Tour: Neuromarketing. Universidad de La Sabana, 2017.

= Introduction to Behavioral Research Methods. Tobii Pro, 2015.

= Seminar on Innovation and Neuromarketing. MindCode, 2015.

= Sales Strategy Program: Presidents Club. Sandler Training, 192 hours, 2013.

= Focus Group Moderation Certification. Toschi Marketing Resources, 2013.

= Course on Training Strategies for a New Generation of Teaching and Learning. Universidad Panamericana, 2013.

= Political Strategy Research Seminar. Burke Institute - Estratégica RVOX, 2009.

= Executive Competency Development Program. ICAMI (Institute for Middle Management Training), 196 hours, 2007-
2008.

= Sales & Leadership Seminar. Blair Singer Training Academy, 2004.

Awards and Recognitions

= September2024. Summa Cum Laude, PhD in Business Management and Administration, Universitat Politecnica de
Valencia.

= January 2022 - December 2023. Member of the Editorial Board, Business Section, Grupo Reforma - Mural
Newspaper.

= QOctober2014. Honors Distinction, Graduate Certificate in Teaching Competencies. Universidad Panamericana.

= September 2013. Honors Distinction, Master’s Degree in Strategic Communication. Universidad Panamericana.

= May2010. Highest GPA, Diploma in Business Development. Tecnologico de Monterrey.

= November 2005. Honors Distinction, Bachelor’s Degree in Business Administration and Marketing. Universidad
Panamericana.

Evaluation and Jury Participation

February 2025. Member of Doctoral Dissertation Committee. Universidad Nacional de Colombia. Bogota, Colombia.
Thesis: "Assessment of the Presence of Anthropomorphic Traits in Brand Logos and Their Impact on Consumer Trust."
Author: Carlos José Salgado Rohner.

March 2022. Jury Member. Universidad del Rosario. Bogota, Colombia. PhD40O Competition. Doctoral and Research
Department, School of Management.



March 2018. Master’s Thesis Jury. Politécnico Grancolombiano University Institution. Bogota, Colombia. Thesis:
“Preference Components in the Navigation of Clinic and Health Center Websites in Bogota.” Authors: Andrea Liliana
Orellanos Cardenas, José Alirio Martinez Clavijo.

November 2017, October 2018, October 2019. Jury Member, IMEF-EY Financial Research Award. IMEF Research
Foundation.

July 2016. Jury Member, Hecho en Zapopan Program —Entrepreneurship, development, protection, and support for micro
and small enterprises. Government of Zapopan.

Research groups and collaborations

2023 - Present. Member of the Scientific Committee of U.D.C.A Actualidad & Divulgacién Cientifica, an indexed journal
included in Scopus, Chemical Abstracts, CAB Abstract, Publindex (category “B”), SciELO, Latindex, Periddica UNAM,
DOAJ, and REDIB.

2018 -Present. Research Collaborator with the Institute of Psychology, University of Lausanne, Switzerland. Professor
Dr. Christine Mohr. International research involving experts from 55 countries aimed at understanding attitudes,
perceptions, and associations between colors, emotions, and cultural constructs.

2018. Technical Reviewer. Hoyer, W. D., Maclnnis, D. J., & Pieters, R. (2018). Consumer Behavior. Cengage Learning.

2014 - 2018. Research Collaborator with Nuertingen-Geislingen University, Niirtingen, Germany. Professor Dr. Iris
Ramme. Contributed to international research involving experts from 7 countries focused on consumer behavior and
attitudes toward ecological packaging design and usage.

Publications

Jonauskaite, D., Epicoco, D., Meziane, M. B., Burton, B., Corona, V., Fonseca-Pedrero, E., Gonzalez-Davila, C.,
Havelka, J., Laurent, E., Lenggenhager, B., Loetscher, T., Castifieira, S. L., Manni, L., Mefoh, P., Oberfeld, D., Oguz,
M., Ozduran, R. Y., Perchtold-Stefan, C., Quant, P., Quiblier, M., Roch, M., Saraykéyli, S., Spagnulo, G. F. M.,
Theubet, M., Toscanelli, C., Uuskila, M., & Mohr, C. (2025). Free Association Database for a 62-Word Dataset
Including Emotion and Colour Terms in English, Estonian, French, German, Italian, Lithuanian, and Spanish: Data
from 14 Countries. Journal of Open Psychology Data, 13: 4, pp. 1-17.

Rubiano-Moreno, J., Corona, V., Rodriguez-Magafa, A., & Garcia-Segovia, P. (2024). Comparacion de la percepcion
de los consumidores sobre los arandanos (Vaccinium corymbosum L. cv. Biloxi) colombianos y mexicanos. Revista
U.D.C.A Actualidad & Divulgacion Cientifica, 27(2).

Corona, V., Salgado, C., & Aza, M., (2023). La mujer como agente de cambio hacia un consumo
responsable. In de la Torre-Santos, P., & Rivera Ramirez, C. (Eds.), La mujer en la Empresa (pp. 133-148). Santi

Ediciones.

Jonauskaite, D., Epicoco, D., Al-rasheed, A. S., Aruta, J. J. B. R., Bogushevskaya, V., Brederoo, S. G., Corona, V.,



Fomins,S., Gizdic, A., Griber, Y. A.,Havelka, J., Hirnstein, M., John, G., Jopp, D. S., Karlsson, B., Konstantinou, N.,
Laurent, E., Marquardt, L., Mefoh, P. C., ... Mohr, C. (2023). Acomparative analysis of colour-emotion associationsin
16-88-year-old adults from 31 countries. British Journal of Psychology.

Corona V., Robayo-Pinzon, O., Rojas-Berrio, S., & Ramirez- Barrera, A. (2023). Inteligencia artificial y talento humano
- Exploracion con analisis bibliométrico. In Sanchez, X. & de la Torre-Santos, P. (Eds.), Inteligencia Artificial en la
Empresa (pp. 11-27). Santi Ediciones.

AmadorT., F.,BermudezR.,R.,CoronaC.,V., Lion,E.Y.,PardoV.,C.G.,PinedaS., C.J., RodriguezR.,

J.F.,Salgado C., M., SalgadoM, J. P.(2022). Manual del Empresario Responsable. (C. J. Pineda Suarez, Ed.). Ediciones
CorAdmicro.

Gonzalez-Mena, G., Del-Valle-Soto, C., Corona, V., & Rodriguez, J. (2022). Neuromarketing in the Digital Age: The Direct
Relation between Facial Expressions and Website Design. Applied Sciences, 12(16), 8186.

Corona, V., Vargasde laCruz, |., Lujan-Moreno, G. A., Albors-Garrigos, J., Garcia Segovia, P., &Rojas, O.

G.(2020). Sensory expectations from aesthetic perceptions of coffee beverages presented in different mugs.
Journal of Culinary Science & Technology, 1-26.

Jonauskaite, D., Abu-Akel, A., Dael, N., Oberfeld, D., Abdel-Khalek, A. M., Al-Rasheed, A. S., Antonietti, J.-P.,
Bogushevskaya, V., Chamseddine, A., Chkonia, E., Corona, V., Fonseca-Pedrero, E., Griber, Y. A., Grimshaw, G.,
Hasan,A.A.,Havelka,J., Hirnstein, M., Karlsson, B.S. A., Laurent, E., ... Mohr, C. (2020). Universal Patterns in Colour-
Emotion Associations Are Further Shaped by Linguistic and Geographic Proximity. Psychological Science, 31(10),
1245-1260.

Bonomo, A., Corona-Cabrera, V., Norman-Acevedo, E., Sosa-Varela, J.C. (2019). Consumer cultural studies.
Bogota, Colombia: Institucion Universitaria Politécnico Grancolombiano.

Jonauskaite, Domicele, etal. "The sunis no fun without rain: Physical environments affect how we feel aboutyellow
across 55 countries." Journalof Environmental Psychology. (2019): 101350.

Corona-Cabrera, V. (2018). The Need for Neuroethics in Market Research. Study of the Neuromarketing Science and
Business Association's Code of Ethics. Revista Perspectiva Empresarial, 5(1), 43-52.

Ramme, I., Granitz, N., Thomas, S., Choi, S.-H., & Corona, V. (2016). Eco-friendly behavior: acomparison of five
countries. In Proceedings ofthe XV International Business and Economy Conference (IBEC 2016). Stuttgart Metropolitan
Region, Nlrtingen, Germany, 1-5.

Romero, J.,Corona, V., Palacio, G.,&Sanchez, C. (2016). MercaThink. Guadalajara: Amate Editorial-UP.

Corona, V., & Romero, J. (2015). Nichos de mercado en México: Un negocio latente de alto potencial. Mejores Practicas
Corporativas, 54-55.



Corona, V., & Romero, J. (2015). Tribus urbanas, una nueva forma de segmentar. Somos Sinaloa, 12-1

Corona, V., &Gutiérrez, B. (2014). Conéctate contusclientes. Juntos, Gaceta Mercantil,28-29. Corona, V., & Romero, J.
(2014). Mercadeo, Conocer para Entender. Somos Sinaloa, 8-9.

Corona, V., & Romero, J. (2014). Cuenta atus clientes leales. Mejores Practicas Corporativas, 52-53.
Corona, V., Riestra, C., &Uriza, I. (2012). Estudio de Sueldos ONGs 2012, Corporativa de Fundaciones.

Alderete, M., & Corona, V. (2012). Autoevaluacion, percepciényvaloracion objetiva. Plan Estatal de Desarrollo
2030. Secretaria de Planeacion Jalisco.

Professional Affiliations

Member of SfN — Society for Neuroscience.
Member of ASPROMER - Asociacién de Programas de Mercadeo (Association of Marketing Programs).

Member of NMSBA - Neuromarketing Science & Business Association, a global network of professionals in the field of
neuromarketing.

Languages

ES Spanish — Native NENEEEEEEEN 100%

GB English—TOEFL-C1 ] ] ] | [ J [ ] /=gl

Software Proficiency

iMotions - Tobii X2-30 / X3-120 / X2-230 - Eye Tracking Glasses NEO - Eye Tracking

Neuroscience & Biometric Tools | )\ spimmer3 GSR+ - EEG B-Alert / EMOTIV - Affectiva (Facet Module)

Statistical & Predictive Analysis SPSS - SmartPLS

Qualitative Research ATLAS.ti
Survey & Consumer Data Qualtrics - QuestionPro
Academic & Research Tools Mendeley - Microsoft Office (Word - Excel - PowerPoint) - Canva
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